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F O R most of us, the days of
working solely for a paycheque are
long gone. Employees are looking
for satisfaction in their jobs and
for bosses who care what happens
to them. As a result, companies
are adapting workspaces to the
requirements of the staff, in hopes
of attracting and retaining a good
workforce.

Set to hit our screens this
year, the film adaptation of Dave
Eggers’ novel, The Circle, features
a young girl who is hired by an
influential internet company.

The campus of this futuristic tech
business offers everything an
employee can imagine, and Mae
Holland is wowed by the impressive
amenities. Along with its forward-
looking reputation, the company
lures the smartest minds with
sensational perks.

FRAME LAB

The digital magazine offers
the full breadth of King’s
Stockholm office

Off-screen something similar is

happening: the act of recruitment

is being reconsidered. Finding your

dream job should be like finding

your dream partner, according

to Elevated Careers, a service on

the brink of being inaugurated by

dating site EHarmony. With years of

experience in helping people to find

love online, EHarmony is poised

to continue matchmaking on a

more professional level by assisting .
people whose aim is a perfect DeSlgned aS an
position with an ideal company.

Commissioned by MU, embOdiment Ofthe

an art venue in Eindhoven, Studio

Knol proved the importance of an brand that Occupies

attractive workplace with a cheeky

socio-architectural experiment for the premise S ’ the

Dutch Design Week. Co-working

space Out of Office, designed to Ofﬁ.ce iS becoming

serve the city’s 21°-century flex

workers, was equipped with b the new Sh owr Oom
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l’:fs':LEkcr YOUR PRODUCT RANGE

= o‘;:i holm, Adolfsson & Partners transtormed

whim““ I°' game developer King into a series of

s cal landscapes that lead visitors through
usement park based on gaming scenery.




TAKE CENTRE STAGE
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True to the spirit of an outfit that turns parties
into immersive experiences with its wearable

LED technology is PixMob's new Montreal
headquarters, a club-slash-workshop-slash-

office designed by Jean de Lessard.

+swings and an office rabbit.
Slowly but surely, as the office
became more strictly disciplined
and dismal, its users - a group

of trendy, highly perceptive
freelancers - displayed the
anticipated ‘flight behaviour’.

On the 28" floor of a
Manhattan skyscraper, IA Interior
Architects created a clubby interior
for a sales team working for a well-
known social networking site for
professionals. Besides a fitness
room and informal lounges, the

‘office’ includes a hidden speakeasy

that can be entered only by those
who know which of the 133 vintage
rotary phones mounted on the wall
outside allows access to the room.
Apart from attracting
employees with excessive facilities,
companies also entertain clients

with expressive spaces. Visiting the
Stockholm office of game developer
King is like being transported into
the animated world of games.
Designed by Adolfsson & Partners,
the Kingdom reflects the virtual,
fairy-tale landscapes that appear in
the company’s main product.
Designed as an embodiment
of the brand that occupies the
premises, the office is becoming
the new showroom - a clear
manifestation of a company’s
corporate identity. — FK
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